
Mary Thomas

Di Dawson







 Name

 Organisation

 What you are most confident about

 Your biggest area of ‘pain’

40 seconds



➢Strategy Cycle

➢ Aims

➢ Audience Persona

➢Channels to Engage

➢Content Plan

➢Measurement
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 What is the business trying to achieve? What 
keeps the lights on?

 How does marketing support those business 
goals?

 What is the role of digital in achieving those 
goals?





Awareness

Consideration

Decision

Adoption

Advocacy





Persona Name Vicky

Job role or title Virtual Assistant

Demographics (Gender, Age, 
Income, Location, Marital Status, 
Children, etc)

Female, married with young children.  Wants 
to work at home.  Aged late 30s

How do they prefer to 
communicate? What publications 
do they read / social networks do 
they use?

Communicates through email as first 
preference but also phone.  Doesn’t get much 
time to read.  Uses FB personally, not sure 
about Twitter

Do they search online for vendors 
/ solutions?

Yes, large part of job is research on Google

Job / Personal Goals (primary, 
secondary)

Wants to be able to offer more services to 
current client base



Challenges (primary, secondary) Time, Needs to work around children, Lack of confidence 
/ knowledge about how to use social media channels for 
business.  

Stage of Buyer Journey Awareness / Consideration

What can we do to help them? Share tips / information about best practice to use social 
media

Why won’t they buy / engage? Cost is an issue / confidence they will be able to learn / 
possibly time for own personal development, bad prior 
experience of distance learning

What is your solution? Supported environment, easy to understand learning, 
distance learning

Elevator Pitch Want to offer more services to existing clients?  Get a 
recognised qualification in social media in a supported 
environment from the comfort of your own home.  Invest 
in your own learning so you can have the confidence to 
offer services to clients that you know will result in brand 
awareness and increased sales.
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 Identify the opportunities

 Get ideas of what to say / not to say

 Find followers



 All things lead to your website

 Demonstrates brand  / voice

 Mobile Friendly

 Keyword Phrases

 Review traffic regularly

 What do you do

 Call to Actions



 Tell stories

 Added Value

 Keep audience informed

 Share News

 Continual Touch





Engage

Entertain

Enlighten

Educate



FAQ

Competitors







 How many people can do this?
◦ Just you

◦ Outsourced management

◦ Other members of the team

 How much time is available?

 How much money is available?

Social Media Policy



➢ Against objectives

➢ Create monthly dashboard to track

➢ Analysis monthly



 Non- Accredited 
short courses

https://advantagecaribbean.com/social-media-digital-marketing/

https://advantagecaribbean.com/social-media-digital-marketing/


Accredited

 Certificate in Social Media

 Diploma in Social Media for Business

 Diploma in Digital Marketing

https://advantagecaribbean.com/social-media-digital-marketing/

https://advantagecaribbean.com/social-media-digital-marketing/



